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ABSTRACT

The concept of endomarketing consists of internal marketing in companies, its
implementation in organizations presents efficiencies in decision-making and relationships
between colleagues, in addition to reducing turnover and retaining talent. The objectives of
the survey consist of identifying the tools that influence employees to remain in the
company, the perception of employees about the implementation of the tool and the third
objective, which tools are most used. The methodology consists of the application of online
questionnaires to employees of the company's administrative sector in 2018. In the
research, some terminologies relevant to the study were raised, namely: talent war, closer
relationships, motivation and age of knowledge. Regarding the discussion of results, 90% of
respondents stated that the relationship between employees is excellent and 10% is
reasonable. Regarding the influence of endomarketing in organizational planning, some
points were highlighted, efficiency in achieving goals, communication with low noise, thus
avoiding conflict between sectors. A highlight that employees raised was hiring training for
the sectors, in order to keep up to date. In questioning the benefits that the company
provided, there are first salary bonuses, then in an adequate work environment and lastly,
flexible hours. The study addressed employee satisfaction from the endomarketing study.
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